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The Results
Retail sector continues to show strong trend toward 
migration to network IP

The latest annual Centre for Retail Research (CRR) survey into the use of CCTV in retail – commissioned by Axis, 
the global market leader in network video – over 60% of UK retailers are planning to adopt network IP in the 
next three years and nearly a third have adopted it already, up from a quarter in 2012.

“Certainly for the UK, I believe that  
the migration to network IP has  
become the norm and it’s no longer  
a question of ‘if’ but ‘when’ the 
technology will be adopted.”

Atul Rajput, regional director, northern Europe at Axis Communications
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278 UK retailers responded to the survey, encompassing some 20,350 stores – the data showed that 92.8% of 
these currently use CCTV. Of these, 32.1% have already upgraded to network IP technology – a 2.5% rise in the 
take up from the previous year’s figures. This trend is even more pronounced across the wider northern European 
region, with a 58.5% (weighted average) of analogue users now planning to switch to network IP – representing a 
significant increase of 17% on 2012 figures.



“It’s clear to see that the high definition images that network video can offer are 
critically important to retailers in driving down theft and improving safety.”

Atul Rajput, regional director, northern Europe at Axis Communications

The survey suggested that customer theft is still the biggest security challenge facing retailers at the moment, 
as nearly a quarter (24.2%) said that the main reason for using CCTV is to prevent or investigate theft and a 
huge 80% of respondents cited prevention of internal or external theft and safety as the main driver for the 
use of CCTV.

The survey proved that the UK as a whole had embraced the benefits that CCTV can bring the country’s retailers. 
67% of UK retailers cited customer or internal employee theft as the biggest security challenge facing their 
business with over 1 in 5 (22%) stating that the main benefit of CCTV was to reduce theft with an estimated 
average fall in loss of 15%.

“The survey clearly highlights the 
continued move towards IP-based 
camera systems across the retail  
sector, a growing trend that is driven  
by the need for HD-quality images  
and the increased adoption of 
business-focussed analytics.”

Professor Joshua Bamfield, director at CRR

Customer theft with a huge

facing UK retailers

 citing prevention
of external and

internal theft as main
driver for using CCTV

challenge

80%still main
security

M2014-E Main Unit

AXIS M2014-E

AXIS M2014-E Main Unit

AXIS M2014-E

in losses

CCTV
when using

 average fall

15%



The Survey
The CCTV in Retail Survey  
was commissioned by global 
market leader in network video, 
Axis Communications and was run 
in conjunction with the Centre for 
Retail Research in Nottingham. 

Now in its fourth year, it surveyed 2,200 retailers both large and small, 
from a wide variety of sectors and attracted 673 responses from retailers 
in the UK, Ireland, Denmark, Finland, Norway and Sweden. The research 
was carried out by the CRR between July and August 2014 and follows 
similar Axis-commissioned surveys in 2013, 2012 and 2010. 

To learn more about the research and how Axis can 
help retailers meet the challenges of the industry,  
visit the specialist retail surveillance website at 
http://retail-surveillance.com/ 
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“We chose Axis because its product range and camera quality meant we could 
use a minimum number of suppliers and maintain the same blueprint system 
across the entire estate.”

Graham Watt, loss prevention manager at The Co-operative Food.

The Proof
The Co-operative Food works with Axis and  
Kings Security to protect its people and property. 

Embracing the power of 
networked video surveillance 
to improve the welfare of 
colleagues and customers. 

Mission
The welfare of customers and 
colleagues is taken extremely 
seriously at The Co-operative 
Food. In order to enhance the 
safety and security of its stores, 
the retailer undertook a review 
of its incumbent analogue 
surveillance systems with the aim 
of improving colleague safety, 
incident detection, response times 
and conviction rates though the 
adoption of IP video technology.

Solution
Installer and Axis partner, Kings 
Security, developed an interactive 
security solution that utilised 
Axis networked video cameras to 
measurably increase the personal 
well-being of Co-operative 
colleagues, and improve loss 
prevention across the  
supermarket estate. 
 
The final installation incorporated 
Axis’ compact fixed dome 
cameras and high performance 
video encoders, controlled by a 
Milestone Professional operating 
system, sitting on a Razberi server. 

Live surveillance footage from 
each store is streamed to a central 
control room and monitored by 
a dedicated operator at Kings 
Security. Staff can directly 

communicate with the control 
room via an incident button and 
operators can both listen to and 
broadcast messages in-store.

Result
The Co-operative Food reported 
an average 50% reduction in 
reported instances of crime 
and a significant reduction in 
unrecorded loss from theft 
of attractive commodities in 
stores where Axis cameras had 
been installed. Following a staff 
engagement survey, an average 
34% increase in ‘perception of 
safety in the workplace’ was 
reported, as measured against 
the previous year. Feedback 
from local law enforcement has 
also been positive, with system 
footage routinely used to support 
prosecutions.
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About Axis Communications
Axis offers intelligent security solutions that enable a smarter, safer world. As the global 
market leader in network video, Axis is driving the industry by continually launching 
innovative network products based on an open platform - delivering high value to customers 
through a global partner network. Axis has long-term relationships with partners and provides 
them with knowledge and ground-breaking network products in existing and new markets. 

Axis has more than 1,800 dedicated employees in more than 40 countries around the world, 
supported by a network of over 70,000 partners across 179 countries. Founded in 1984, Axis is 
a Sweden-based company listed on NASDAQ Stockholm under the ticker AXIS.  

For more information about Axis, please visit our website www.axis.com 

To learn more about the research and how Axis 
can help retailers meet the challenges of the 
industry, visit the specialist retail surveillance 
website at http://retail-surveillance.com/ 


